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WP1 Understanding media 
experiences
We are: Media scholars and analysts interested in the role of media in 
democracy, and in the impact of new technologies on user experience

Our objective: To provide fundamental knowledge on how users will 
interact with media of the future, by monitoring and understanding users 
across media through advanced qualitative and quantitative approaches.

Questions we are asking:
• How will users interact with media of the future?
• How can we understand users across and beyond media?
• How does datafication change media use?
• What does it take for users to evaluate media as responsible?
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Two ongoing activities

• How to understand digital news use?
• How to capture news use across media?

Using innovative methods

1) Constructive news survey experiment
2) User data donation
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The effects of using 
constructive news
A collaboration between 
industry partners and scientific 
staff in WP1



WP1 DIGSSCORE-Workshop

Open for all MediaFutures Partners. The first part will be in English, and the second part will be in Norwegian/Scandinavian.

Part 1 (10:00 - 11:00) Introduction to DIGSSCORE

10:00-10:05: Welcome

10:05-10:45: Introduction to DIGSSCORE by Erik Knudsen: What is it and what can MediaFutures partners use it for? (20 minutes presentation and 20 minutes 

for questions)

10:45-11:00 Coffee break

Part 2 (11:00-13:00) WP1 workshop in Scandinavian (with WP1 partners)

11:00-11:15: Introduction to Schibsted’s research interests on hard-to-reach audiences and constructive journalism (10 minutes presentation and 5 minutes for 

questions)

11:15-11:30: Introduction to NRK’s research interests on constructive journalism (10 minutes presentation and 5 minutes for questions).

11:30-11:45: Discussing and finding overlapping interests for research

11:45-12:00 Coffee break

12:00-12:15: Opportunities for researching constructive journalism and hard-to-reach audiences using DIGSSCORE.

12:15-12:45: Designing the study

12:45-13:00: Summing up and the road ahead
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The Norwegian Citizen Panel…
… is a research-purpose internet panel with over 10.000 active participants. 

… is based on a probability sample of the general Norwegian population above the age of 18 

drawn from the Norwegian National Registry. 

Panel members complete an online questionnaire (at least) three times a year of 15 minutes 

each.

Researchers share the space!
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The process 
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The team 
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The idea 
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Effect on efficacy?
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Intended outcome

Academic journal 
paper

Providing useful and innovative 
insights for WP1 industry partners

Collaboration between 
industry partners and 
scientific staff –with the aim 
of being useful for both.
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Data donation of
media use



Partnering with users instead of platforms
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DATADONOR project
• Builds directly on existing

framework «OSD2F» from 
colleagues in Amsterdam

• Relies on an explicit consent
between researcher and user –
increases transparency about the
data shared

• Allows us to safely collect digital 
trace data from respondents with
full GDPR compliance

• Will only collect whitelisted data 
and facilitate data minimization
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How does it work?
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1. Users download data 
packages

2. Users upload data packages to 
DATADONOR

3. Users select what they will
donate

4. Whitelisted and anonymized
data is shared with researchers



Applicability

• Can be linked with panel data to compare
attitudes and believes with actual media use

• A supplement to self-reports and qualitative
methods

• My PhD project: understanding what it 
means to spend time on news and what
news people value
• Interviews + data donation of news use + media 

diaries
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Visualizing user habits through a news calendar

• Based on browsing history from Chrome 
(smartphone + laptop)

• DATADONOR filters browsing data from a 
list of predefined news sites

• Can illustrate news habits:
• When they read news
• Most used news sources
• Number of articles read
• Overview of reading sessions and time spent
• Use of front pages vs. articles
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Thank you
for your attention
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Project number 309339


