Media

Futurese

erik.Knudsen@uib.no

BECOME A DATA DONOR!

INTRODUCTION TO THE DATADONOR TOOL
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Traditional approach: Requiring researchers to work with the platforms
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The DATADONOR approach: Work around the platforms — partnering with users

Data Download Packages
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To study people’s online behavior, researchers have
typically needed access to data from platforms such
as Facebook and Twitter through so-called APIl-based
approaches. There are at least two problems with
such approaches: 1) Researchers depend on the
goodwill of online platforms to receive access to such
data. 2) Each study is typically “platform dependent”,
meaning that it is hard to study people’s media use
across platforms and online sites.

We propose to collect data on people’s online behavior
through a radically different approach: Through so-called
‘data donations’ of digital trace data. Instead of asking
Tech Giants for access to their data, we ask the individual
online news user for access to their digital trace data.
Crucially, all Norwegians have access to their own digital
trace data through GDPR. Such data can be safely
donated for research purposes.

To collect such data in safe manner, we have developed
DATADONOR, a tool that builds directly on the so-called
“OSD2F framework” (Araujo et al., 2022). DATADONOR
allows us to safely collect digital trace data from
respondents through their explicit informed consent to
download and donate their digital trace data from the
browsers and platforms they use, with full GDPR
compliance.

This means that users can share limited aspects of, say,
their browser history with the researchers while retaining
full control of what is to be shared with researchers.

Have a look at the code by scanning this QR
code, or go to
https://github.com/sfimediafutures/Data-
Donation
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Datadonasjon Om MediaFutures Hvordan hente ut GDPR pakker
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Enkel og sikker datadonasjon

En enkel metode for a doneredata til medieforskning
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MediaFutures i samarbeid med det
nederlandske OSD2F rammeverket

De digitale fotavtrykkene brukere legger fra seg i varierende
nettbaserte platformer kan tilboy enorme muligheter for forskningen pa
menneskers nettoppfarsel.

For brukeres sikkerhet er det ulovlig a lete etter brukermgnster uten
samtykke, som har bydd pa store utfordringer for hasting av
forskningsmateriale.

Under GDPR lovverket, skal enhver EU-borger
kunne eksportere sin lagrede data i maskinleselig format fra enhver

o digital plattform som lagrer den.

Dette nettstedet gjer det mulig for medieforskere & enkelt og trygt
motta eksportert data via GDPR-pakkene som privatpersoner kan velge

Psst! To explore possible opportuneties to study such

data once it has been collected, have a look at Mariannes
Demo!
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News Use Aggregation Tool
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